














networks[J].Expert System with Application,2006,12(30):243-254.

[3] Hua Rui,Wang Senlin,Xu Yang. Research on the influencing factors of Chinese film box office
[J]. Statistical observation,2019, (4):97-100.

[4] Wang Jinhui,Pu Yanfang,Li Nian. Empirical analysis of box office prediction model of
huallywood films [J], journalism bimonthly,2016,(1):9-14.

[5] Zheng Jian,Zhou Shangbo. Box office prediction modeling based on neural network[J].
Computer application,2014,34(03):742-748.

[6] Guo Xinru,Wang Zhen,Zhang Nan. Research on the factors influencing the box office of small
and medium-sized films in China - an empirical analysis based on 100 films[J]. Cultural Industry
Research, 2015(03):230-245.

[7] Asur S, Huberman B A. Predicting the Future with Social Media[C]. International Conference
on Web Intelligence & Intelligent Agent Technology. IEEE, 2010.

[8] Zhu Mengxian. Word-of-mouth and box office: a study on the commercial value of film reviews
on social media[J]. Journal of information resource management,2015:57-64

[9] Zufryden, F. Linking Advertising to Box Office Performance of New Film Releases A
Marketing Planning Model[J]. Journal of Advertising Research, 2015, 36(1): 29-41.

[10] Wang Lian,Jia Jian-min.Forecasting box office performance based on online search:Evidence
from Chinese movie industry[J]. System engineering theory and practice,2014,34(12):3079-3090.

[11] Wu Yu,Pan Xu. Research on the box office prediction model based on the data of user's
content consumption[J]. Global Media Journal,2018,5(3):96-107.

[12] Shi Wei,Wang Hongwei,He Shaoyi.Study on predicting movie box office based on sentiment
analysis of micro-blog[J].Journal of Central China Normal University(Nat.Sci.),2015,49(1):66-72.

168



	1. Introduction
	2. Literature Review
	3. Research Process
	4. Conclusion
	References



